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PUBLIC SURVEY
RESULTS



1. What is the zip code of your home address?

(777 responses)

270
211
165
» 2. What is the zipn code of your work address?
(618 responses)
3
35% 14% 27% 24%
95501 95521 95503 Other
130
95
35
57% 15% . 6% 21%
95501 95521 95503 other
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3. What is your gender?

(780 responses)

@ Female
& Male
& | prefer not to answer

4. What is your age?

(780 responses)

@ 0-15
@ 15-25
O 26-4D
& 40-60
@ G0+

& | prefer not to answer,

CITY OF EUREKA STRATEGIC ARTS PLAN



5. How often do you visit the following venues or types of venues in Eureka?

Once/week Once/month fOnce/quarter| Twice/year Once/year = Never

300

150

Art Galleries Performance Theater Symphony concerts Kayaking on the Bay

300

150

0
Live music concerts (bands, Sequoia Park Zoo City Parks The Madaket
Dus)
300
150
0

The Boardwalk Old Town Henderson Centar Woodley Island

s CITY OF EUREKA STRATEGIC ARTS PLAN



6.

Which of the following have you been to at least once in the past year?
(Check all that apply)

(689 responses)

Clark Museum 316 (45.9%)
Kinetic Museum 146 (21.2%)
Maritime Museum 134 (19.4%)
Morris Graves Museum 455 (66%)
Redwood Curtain Theater 195 (28.3%)
NorthCoast Rep Theater 243 (35.3%)
Arkley Center for Arts 234 (34%)
Van Duzer Theater 406 (58.9%)
0 50 100 150 200 250 300 350 400 450

Which of the following have you been to at least once in the past year?
(Check all that apply)

(686 responses)
Never

| go when | can, generally too busy 395 (57.6%)

160 (23.3%)

There are not enough options in Eureka

The cost is too high 184 (26.8%)

106 (15.5%)

Prefer venues outside Eureka.

] 50 100 150 200 250 300 350
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8. On average, how many Eureka Arts Alive events do you attend per year?

(773 responses)

@0 ®:
@1 @
®: ® 10
®: ® 11
L ® 12
®:
@c
®7

9. On average, how many Summer Concert Series events do you attend per year?
(763 responses)

@0 @®:
9 @
9> @ 10
®:
&4
@5
@5
&7
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10. Which of the following events have you attended at least once within the past

three years? (Check all the boxes that apply)

(763 responses)

The Jazz Festival

Blues by the Bay

Eureka Arts Alive

North Coast Open Studios
Humboldt Makers Street Fair
Humboldt Bay Marathon
Eureka Summer Concert Series
Eureka Crab Festival

Old Town Farmer’s Market
Henderson Center Farmer’'s Market
Humboldt Pride Festival

Wing Fest

Cruzin’ Eureka

Oyster Fest (Arcata)

Pastels on the Plaza (Arcata)
Arts Arcata

Humboldt Film Festival

Other

215 (28.2%)
162 (21.2%)
673 (38.2%)
372 (48.8%)
284 (37.2%)
44 (5.8%)
296 (38.8%)
142 (18.6%)
469 (61.5%)
387 (50.7%)
178 (23.3%)
74 (9.7%)
157 (20.6%)
373 (48.9%)
381 (49.9%)
373 (48.9%)
97 (12.7%)
93 (12.2%)
100 200 300 400 500 600

11. Which of the following have you visited at least once in the past year?
(Check all the boxes that apply)

(523 responses)

Piante Art Gallery
First Street/Third Gallery

253 (48.4%)
383 (73.2%)
Black Fawn Gallery 139 (26.6%)
Cheri Blackberry Gallery

Redwood Art Association Gallery - 274 (52.4%)
Old Town Art Gallery 297 (56.8%)

Studio 424 * 133 (25.4%)

0 50 100 180 200 280 300 350
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12. How often do you purchase art?

(774 responses)

@ Cncefwesk

@ Cnce/month

@ Four timesfyear
@ Two timesiyear
@ Oncelyear

@ Never

13. If and when you purchase art, how often do you buy it in Eureka?

(739 responses)

@ Every time

@& Wost of the time
® Half of the time
@ Cccasionally
& MNever

;53!9‘%& CITY OF EUREKA STRATEGIC ARTS PLAN
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14. Which of the following prevents you from buying art in Eureka?
(Check all the boxes that apply)

(519 responses)

I never buy art 147 (28.3%)

There are not enough options in Eureka 115 (22.2%)

Art is too expensive in Eureka 195 (37.6%)
| prefer to buy art from places outside Eureka

| prefer to buy art online
0 20 40 &0 80 100 120 140 160 180
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15. Select two of the following guiding principles that you think should guide
Eureka's Arts and Culture "Vision".

(50 responses)

A) Regional Arts Capital . 196 (25.8%)
B) More “things to do” . 138 (18.2%)
C) Enrich Diversity - 220 (28.9%)
D) Basic Fabric - 133 (17.5%)
E) Quality of Life - 262 (34 .5%)
F) Incentivize Arts - 212 (27.9%)
G) Prioritize Arts . 158 (20.8%)
H) Promote Tourism . 267 (35.1%)
I) Emphasize Heritage - 155 (20.4%)
0 50 100 150 200 250

KEY (Percentage totals are 200%):

A) Regional Capital (52%) - Develop Eureka as a regional capital of culture and creativity.

B) More “things to do” (20%) - Enhance arts/culture in Eureka to increase the number of “things to do”.

C) Enrich Diversity (30%) - Enrich Eureka with a diverse spectrum of artists/arts/cultural experiences.

D) Basic Fabric (36%) - Ensure that arts and culture are the basic fabric of the Eureka community.

E) Quality of Life (26%) - Improve the quality of life of Eureka citizens through the enhancements and development of arts
and culture.

F) Incentivize Arts (52%) - Incentivize artists and arts-based businesses to live and operate in Eureka.

G) Prioritize Arts ( %) — Prioritize arts and culture as a cornerstone of Eureka’s economy

H) Promote Tourism (48%) - Promote Eureka as a tourism destination.

I) Emphasize Heritage (26%) - Utilize arts and culture to emphasize and preserve Eureka’s heritage.

e CITY OF EUREKA 13



16. Taking into Consideration the vast responsibilities of the City, from Road and
Park Maintenance to Police Services, do you think the City should prioritize
funding for arts and culture?

(764 responses)

e | CITY OF EUREKA
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PROFESSIONAL ARTIST
FEEDBACK RESULTS



1. Are you a professional artist who produces art as a business or engage

in some form of art/performance at a professional level for income?
(50 responses)

2. What is the zip code of your art-based business or the art-based business

for which vou work?
(48 responses)

9 (18%) 10 (20%)

10

T2%)  10@2%) 1(2%) 1(2%) 1(2%)

85501 B5503 85519 85521 05524 B5536 05552 85570 85573

CITY OF EUREKA
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3. Which form of art do you engage in at the professional level?

(50 responses)

Painting
Murals 2 (4%)
Nustration/drawing 12 (24%)
Graphic/information design 8 (16%)
Print-making 7 (14%)
Signage 3 (6%)
Theater 1(2%)
Dance/performance—0 (0%)
Music 1(2%)

Jewelry 5(10%)
Artisan crafting 7 (14%)
Sculpture 14 (28%)
Product/packaging 3 (6%)
Animation 1(2%)

Film/video 2 (4%)
Ceramics 4 (8%)
Mosaic
Photography
Blown glass
Stained glass
Fashion/fabric
Weaving
Culinary

0 (0%)

6 (12%)
3 (6%)

3 (6%)

2 (4%)

1(2%)

0 (0%)

Management of a Gallery 5 (10%)
Management of a Workspace 5(10%)
Other 8 (16%)

0 5 10 15 20 25

CITY OF EUREKA

27 (54%)
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4. Are you a self-employed artist/performer?

(50 responses)

94% Yes

5. Are you a full-time or part-time
artist/performer?

(50 responses)

62%
Full-time

38%
Part-time

CITY OF EUREKA STRATEGIC ARTS PLAN
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6. What is your average annual number of paid full-time employees,

not including yourself?

(47 responses)
40

20

1 [zl%}

0 2

What is your average annual number of paid part-time employees,
not including yourself?
(47 responses)

30

20

10
3 (%)

1(2%) 11(2%)

0 1 2 1 Occasionally 7

CITY OF EUREKA
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8. What was your income from art in 20167

(50 responses)

@ Lessthan §5,000

@ $5,000 to $10,000

@ 510,000 to $25,000
@ 525000 to $50,000
@ 550,000 to $75,000
@ 575,000 to $100,000
@ Greater than $100,000

9. How do you describe the physical space in which you work/operate?

(50 responses)

Exclusively out of my home

Private studio separate from my home
In someone else’s studio/space

In my own public gallery/workspace

In my “mobile storefront”

Sell my art online

Advertise online

Other -

CITY OF EUREKA STRATEGIC ARTS PLAN

25 (50%)
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10. Is your venue or physical space a limitation to your success?

(49 responses)

P s
@ No

11. To what degree is your success as an artist dependent upon art-based
non-profit support organizations such as the Ink People, North Coast Open
Studios, Humboldt Arts Council and Redwood Art Association?

(50 responses)

@ Completely dependent (couldn't
survive without themy)

@ Heavily dependent

0 Moderately dependent
@ MNotvery dependent
@ Mot at all dependent

s CITY OF EUREKA STRATEGIC ARTS PLAN 22



12. How often do you collaborate with other artists or arts-based businesses?
(50 responses)

@ Several times perweek
@ Cncefwesk

@ Cnce/month

@ 4xiyear

@ 2xivear

@ Cncelyear

@& MNever

CITY OF EUREKA STRATEGIC ARTS PLAN
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13. Rank the following to identify the factor(s) that are most limiting to your
growth and success.

24
I Mostlimiting factor [ Limiting factor [ Slightly limiting factor [ Least limiting factor

18
12
6
0
Lack of Difficulty Insufficient Lack of Insufficient support
local with representation at sales structure for
interest self-marketing of arts in regional artists
in arts marketing events
18
12
| I II II I I I
: B N |
Lack of Growth and Limitations Low turnout Getting
business success are in your at your venue work
planning not my priority physical space or events shown

CITY OF EUREKA STRATEGIC ARTS PLAN 24



14. To what degree are you involved in the following events:

I runthe event [ | am a major contributor M | am a minor contributor (8@ | am not involved

111

Redwood Coast Music Eureka Crab Fest Humbaoldt Bay Summer Concert Arts Alive
Festival Marathaon Series

45

30

15

Marth Coast Open Chster Festival (Arcata Fastels on the Flaza Faurth of July Festival Taste of Main Street
Studios event) (Arcata event)

CITY OF EUREKA STRATEGIC ARTS PLAN
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e | CITY OF EUREKA

15. Select two of the following guiding principles that you think should guide
Eureka's Arts and Culture "Vision".

(50 responses)

A) Regional Arts Capital 26 (52%)
B) More “things to do” 10 (20%)
C) Enrich Diversity 15 (30%)
D) Basic Fabric 18 (36%)
E) Quality of Life 13 (26%)
F) Incentivize Arts 26 (52%)
G) Promote Tourism 24 (48%)
H) Emphasize Heritage 13 (26%)
0 2 4 6 a8 10 12 14 16 18 20 22 24 26

KEY (Percentage totals are 200%):

A) Regional Capital (52%) - Develop Eureka as a regional capital of culture and creativity.

B) More “things to do” (20%) - Enhance arts/culture in Eureka to increase the number of “things to do”.

C) Enrich Diversity (30%) - Enrich Eureka with a diverse spectrum of artists/arts/cultural experiences.

D) Basic Fabric (36%) - Ensure that arts and culture are the basic fabric of the Eureka community.

E) Quality of Life (26%) - Improve the quality of life of Eureka citizens through the enhancements and development of arts
and culture.

F) Incentivize Arts (52%) - Incentivize artists and arts-based businesses to live and operate in Eureka.

G) Promote Tourism (48%) - Promote Eureka as a tourism destination.

H) Emphasize Heritage (26%) - Utilize arts and culture to emphasize and preserve Eureka'’s heritage.

26



16. Factoring into consideration the vast responsibilities of the City (from
police services to road maintenance), do you think the City should prioritize
funding for arts and culture? (50 responses)

CITY OF EUREKA STRATEGIC ARTS PLAN
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ART ORGANIZATIONS
SURVEY RESULTS



1. What is the zip code of your arts-based organization? (4 responses)

4 (100%)

85501

2. Are you a non-profit or profit art organization? (4 responses)

100%

Non-profit

CITY OF EUREKA STRATEGIC ARTS PLAN
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# | Queston Responses (4)

3  What is your average annual number of full-time  None 1 4 0
employees?

4  What is your average annual number of paid part- None 6 12 1
time employees?

5 What is your average annual number of unpaid 600 25 135 6
volunteers?

6 What is your average annual number of volunteer 900- 2100 27,000 120
hours? 10,000

7  If your organization has members, how many 300 500 8 N/A
members do you currently have?

8 If your organization has visitors, (People who 4,000 36,000 54,000 2,000

come to visit your museum or event) how many
visitors did you have in 20167?

e | CITY OF EUREKA



9 Classify the following sources of funding by their importance
to your organization:

Most Important Source Secondary Source or Sources Minor Source
Not a Source

(pick one) (pick up to three) (pick up to eight)
3.0
15 I I I
0.0
Business/Corporate City of Eureka County Subsidies Entry Fees Events Federal Grants
Sponsorships Subsidies
30
15
0.0 . i : :
Membership Dues Other Grants Frivate Donations Sales State Grants Tax Incentives

CITY OF EUREKA STRATEGIC ARTS PLAN 31



10. Is your venue or physical space a limitation to your success?

(4 responses)

11. Is your venue or physical space a limitation to your success?
(4 responses)

@ Completely dependent (couldnt
survive without them)

@ Heavily dependent

@ Moderately dependent
@ Notvery dependent
@ Mot at all dependent

:mﬂfﬁ& CITY OF EUREKA STRATEGIC ARTS PLAN
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12. How often do you collaborate with other arts-based organizations?

(4 responses)

@ Several times per week
@ Cncelfwesk

& Cnce/month

® 4xiyear

@ 2xhear

@ Cncelyear

® Mever

13. To what degree do you find other Eureka-based arts organizations to be willing
or interested in collaborating? Are the other organizations:

(4 responses)

@ ‘ery Collaborative

@ Somewhat Collaborative

& Not Collaborative

@ Hostile Towards Collaboration

CITY OF EUREKA STRATEGIC ARTS PLAN
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14. To what degree would the greater Eureka community benefit from
enhanced collaboration between arts organizations?

(4 responses)

@ Significantly
@ WModerataly

& Winorly
@ Notatall

CITY OF EUREKA STRATEGIC ARTS PLAN
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15. Rank the following to identify the factor(s) that are most limiting to your
growth and success:

Most limiting factor  Limiting factor [Slightly limiting factor | Least limiting factor

3
2
1
0
Inadequate Insufficient Insufficient representation Insufficient signage Lack of
funding marketing and arts related events  leading tourists to collaboration
efforts by and organization in arts and culture between arts
your organization regional marketing options organizations
efforts
2
1
0
Lack of Lack Limitation in Low turnout Staff and volunteers
interest among of your physical at your venue lack needed skills
general population volunteers space and/or events and experience

u:.ef%ﬁ CITY OF EUREKA STRATEGIC ARTS PLAN
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16. To what degree does your organization get involved in the following

events:
| run the event  Major contributor [Minor contributor Not at all involved
30
1-5 lI IL
0.0
Redwood Coast Music  Eureka Crab Festival Humbaldt Bay Summer Concert Arts Alive

Festival Marathon Series

) I lLlI I
0.0

Marth Coast Cpen Crester Festival (Arcata Pastels on the Plaza Fourth of July Festival Taste of Main Street
Studios event) (Arcata event)

s CITY OF EUREKA STRATEGIC ARTS PLAN 36



17. Select two of the following guiding principles that you think should guide
Eureka’s Arts and Culture “Vision”.

(4 responses)

A) Regional Arts Capital —0 (0%}

B) More “things to do” . |[—0 (0%)
C) Enrich Diversity O (0%)

_ . . [, 1 (25%)
D) Basic Fabric -

_ _ 0 (0%)
E) Quality of Life -0 (o)
F) Incentivize Arts 2 (50%)
G) Promote Tourism 2 (50%)
H) Emphasize Heritage - 1(25%)

0 0.2 0.4 0.6 0.8 1 1.2 14 16 1.8 2

KEY (Percentage totals are 200%):

A) Regional Capital (0%)- Develop Eureka as a regional capital of culture and creativity

B) More “things to do” (0%) - Enhance arts and culture in Eureka in order to increase the number of "things to do"

C) Enrich Diversity (0%) - Enrich Eureka with a diverse spectrum of artists/arts/cultural experiences.

D) Basic Fabric (25%) - Ensure that arts and culture are the basic fabric of the Eureka community.

E) Quality of Life (0%) - Improve the quality of life of Eureka citizens through the enhancements and development of arts and
culture.

F) Incentivize Arts (50%) - Incentivize artists and arts-based businesses to live and operate in Eureka.

G) Promote Tourism (50%) - Promote Eureka as a tourism destination.

H) Emphasize Heritage (25%) - Utilize arts and culture to emphasize and preserve Eureka’s heritage.

e CITY OF EUREKA 37



18. Factoring into consideration the vast responsibilities of the City (from
police services to road maintenance), do you think the City should prioritize

funding for arts and culture?
(4 responses)

CITY OF EUREKA STRATEGIC ARTS PLAN
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LODGING
ESTABLISHMENTS
SURVEY RESULTS



1. What type of lodging do you provide?

(10 responses)

@ Hotel (interior hallways)

@ Motel (exterior hallways)

@ Bed and Breakfast (on-site staff)
@ “acation Rental (no on-site staff)
@ Cther

2. What is the zip code of your lodging establishment?

(10 responses)

B(EEE)

2 (20%)

B5501 85521

CITY OF EUREKA STRATEGIC ARTS PLAN
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3. How many rooms are provided in your lodging establishment?
(10 responses)

3

1(10%)

4. In which of the following ways do you currently convey to your guests the

2 (20%)

1(10%) 1(10%]) 1(10%) 1(10%) 1010%) 1 (10%) 1(10%)

Z 3 g 15 34 175 5 total alat
3 — 2 bedroom

2 - studios

various things that there are to do in Eureka? (Select all that apply)

(10 responses)

Brochures |
Maps

Humboldt Cty Vistor Bureau
website

Verbal reference

Other website

101 things to do magazine
North Coast Journal

Menu of Menus

Humboldt Bay Tourism Center

Chamber of Commerce {]

4 (40%)

5 (50%)

7 (70%)
7 (70%)
5 (50%)
4 (40%)
1 2 3 4 5 5 7

CITY OF EUREKA

g (90%)
9 (90%)

9 (90%)

9 (90%)

43



5. Per your estimates, how often do your guests visit the following venues in
Eureka? (Select all that apply)

Frequently  Regularly | Occassionally Rarely Never

2
|
Museums Art Galleries Performance Theater Symphony Live music (bands/DJs)
5]
4
2
0
Sequoia Park Zoo City Parks Woodley Island Madaket Kayaking on the Bay
4
2
0
Eureka Boardwalk Old Town Henderson Center Bayshore/Eureka Mall

CITY OF EUREKA STRATEGIC ARTS PLAN
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6. Rank the following events in order of importance by how many guests are
attracted to your lodging establishment.

Very Important Important | Slightly Important’ Not Important

0

Redwood CoastMusic  Eureka Crab Festival Humbaldt Bay Summer Concert Arts Alive
Fastival Marathaon Series

Maorth Coast Open Oyster Festival (Arcata Fastels on the Plaza Fourth of July Festival Taste of Main Street
Studios event) (Arcata event)

CITY OF EUREKA STRATEGIC ARTS PLAN
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7. Per your estimates, what ratio of your guests by art in Eureka?

(10 responses)

& Most
& Many
@ Some
§ Very few
@ None

CITY OF EUREKA STRATEGIC ARTS PLAN
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8. Select two of the following guiding principles that you think should guide
Eureka’s Arts and Culture “Vision”.

(10 responses)

A) Regional Arts Capital 5 (50%)

B) More “things to do” 2 (20%)

o
C) Enrich Diversity 0 (0%)

. _ 3 (30%)
D) Basic Fabric B

. _ 1(10%)
E) Quality of Life 0 (0%)
F) Incentivize Arts 1010%)

G) Promote Tourism

H) Emphasize Heritage

KEY (Percentage totals are 200%):

A) Regional Capital (50%)- Develop Eureka as a regional capital of culture and creativity

B) More “things to do” (20%) - Enhance arts and culture in Eureka in order to increase the number of "things to do"

C) Enrich Diversity (0%) - Enrich Eureka with a diverse spectrum of artists/arts/cultural experiences.

D) Basic Fabric (30%) - Ensure that arts and culture are the basic fabric of the Eureka community.

E) Quality of Life (10%) - Improve the quality of life of Eureka citizens through the enhancements and development of arts
and culture.

F) Incentivize Arts (50%) - Incentivize artists and arts-based businesses to live and operate in Eureka.

G) Promote Tourism (50%) - Promote Eureka as a tourism destination.

H) Emphasize Heritage (25%) - Utilize arts and culture to emphasize and preserve Eureka’s heritage.

e CITY OF EUREKA

7 (70%)
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9. Do you or your staff reference Arts and Culture options when your guests

ask “what is there to do in Eureka?
(10 responses)

10. Does your staff need training on Arts and Culture options in Eureka?
(10 responses)

CITY OF EUREKA STRATEGIC ARTS PLAN
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11. Factoring into consideration the vast responsibilities from the City (from
police services to road maintenance), do you think the City should prioritize
funding for arts and culture?

(10 responses)

CITY OF EUREKA STRATEGIC ARTS PLAN
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THANK YOU TO THE
- By ARTISTS OF EUREKA!

From the City of Eureka Arts and Culture Commission




